
 

 

 

VP, Marketing 
Reporting to SVP Marketing (New York) 

Department: Advertising & Marketing 

Location: Zurich, Switzerland 

 

About The National Hockey League 

Founded in 1917, the National Hockey League (NHL®) is the premier professional ice hockey league in the 
world and is one of the major professional sports leagues in the United States and Canada. 

 
With more than 1500 employees across the US and Canada, the NHL is a global sports and entertainment 
organization committed to building healthy and vibrant communities using the sport of hockey to celebrate 
fans of every race, color, religion, national origin, gender identity, age, sexual orientation, and socio-
economic status. 

 
At the NHL, we are looking for dynamic, energetic and impactful individuals who are committed to doing 
the same by sharing in our philosophy that Hockey is for Everyone – and inclusion belongs on the ice, in 
the locker rooms, boardrooms and stands. 

Position Summary  

The National Hockey League is seeking a VP, Marketing to work on the strategy, development and 

implementation of marketing programs across Europe to grow the NHL’s fanbase, increase media 

consumption, and build the NHL brand. 

The primary focus for this VP, Marketing will be to: 

1) Lead NHL marketing initiatives across Europe, with a specific focus on Germany, including the League 

brand, events, products and media properties 

2) Work closely with the NHL’s European media rightsholders to drive viewership of live games and 

content/programming 

Essential Duties & Responsibilities 

• Grow the NHL fan base within key territories across Europe, most importantly in Germany, by 

leading marketing efforts to increase awareness, build interest/affinity, and drive consumption of 

games/content across platforms 

• Represent the NHL in strategic conversations, creative ideation, brand/fan research, content 

production, media planning, event activations, KPI/analytics reporting and all other marketing 

activities 

• Manage relationships and marketing projects with external agencies, production companies, and 

other partners (e.g., leagues, clubs, athletes) — as well as with the NHL’s internal 

creative/production departments in New York 

• Play a vital role in market research, consumer insights and competitive intelligence – identifying 

insights and opportunities across different European territories, and translating research/data into 

actionable marketing strategies, advertising campaigns and promotional programs 



• Closely collaborate with European media rightsholders to develop specific marketing plans, 

concepts, and tactics to promote viewership of NHL games, events and content/programming 

• Partner with NHL Sales and other departments to pitch and fulfill marketing commitments to 

European sponsors 

• Work with NHL’s content and communications teams to support storytelling priorities and player 

profiles through marketing and rightsholder relationships 

• Devise and effectively oversee budgets, timelines and deliverables for a wide variety of marketing 

initiatives 

• Innovate by identifying and implementing marketing best practices from other sports leagues, 

clubs, media rightsholders and best-in-class marketers 

• Work on special projects and other duties as assigned 

Desired Experience / Qualifications 

• Bachelor’s degree or higher 

• Motivated self-starter, with the ability to identify opportunities and move them forward 

• Strong written and verbal communication skills, and an exceptional presenter 

• Results-focused marketer who leverages consumer research and data to develop insights, guide 

plans and measure performance 

• Ability to assess creative marketing concepts and provide clear direction 

• Success in building strong working relationships with internal and external stakeholders 

• Fluent in English, German proficiency preferred, other languages are an asset 

• Requirement for international travel 

• Knowledge and understanding of the sports landscape in different European markets, including 

the sport of hockey and NHL 

• 15+ years of related marketing experience — ideally at a sports league/club, television 

network/streaming platform or working on entertainment or sports businesses at a marketing 

agency 

• Successful track record of leading holistic and creative marketing campaigns from start-to-finish – 

establishing goals/objectives, writing strategies and briefs, contributing to creative ideation, 

producing deliverables, evaluating media opportunities, executing promotional activations/events, 

and measuring results against established KPIs 

• Experience building communities and integrated consumer journeys across touchpoints—

connecting moments to deepen affinity, loyalty, and drive long-term growth/value 

The NHL’s Core Competencies: 

These core competencies reflect the underlying values that are necessary to represent the National 
Hockey League. 

• Accountability 

• Adaptability 

• Communication 

• Critical Thinking 

• Inclusion 

• Professionalism 

• Teamwork & Collaboration 

 
This appointment is being supported by our search partner, Elevate Talent. To apply please submit 
an up-to-date resume and a covering letter, which outlines your motivation and relevant experience, 

to the following email address: nhlmarketing@oneelevate.com 

mailto:nhlstrategy@oneelevate.com
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