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After the Vote, Before the Games: Munich is Focusing on the Olympics 

From Munich's clear vote to sustainability and change, until media staging – SPORT 
MARKE MEDIEN in Munich will address the most pressing questions surrounding 
the Olympics on December 1st and 2nd, 2025. The conference will feature several 
presentations and discussions on the next steps in the national bidding process, 
how the Olympics can be rethought, and the vision of the EOC (European Olympic 
Committee) for the European Games. Furthermore, insights into the coverage of 
the upcoming Milano-Cortina 2026 Winter Games will be provided. 

Munich – From local votes to global visions: The panels and forums will highlight how 
major sporting events lay the foundation for infrastructure, social impact, and the long-
term development of sport. The vote and Munich's Olympic bid are central to the 
industry summit. 

Olympic Bid – German Sport Quo Vadis? 

With 66% approval and a record voter turnout, Munich has given a clear vote in favor of 
an Olympic bid. Stephan Brause (Head of Olympic Bid Staff Unit, DOSB), Verena Dietl 
(Sports Mayor of the State Capital of Munich), and Jörg Ammon (President, Bavarian 
Sports Federation) will discuss the next phases of the bidding process and the far-
reaching impact of the step on infrastructure and long-term sports development in 
Germany. 

Mayor Verena Dietl emphasizes: "We are pleased that the SPORT MARKE MEDIEN 
conference is taking place here in the sports city of Munich for the second year already, 
and that this year, the topic of the Olympics is particularly in focus. Munich has a great 
opportunity to show what the Olympics can look like in the 21st century, and I look 
forward to inspiring discussions on this matter." 

"The strong vote in the citizens' decision in Munich creates a positive momentum for an 
Olympic bid in Germany, which we naturally want to address at the industry summit. 
How can this future project succeed for Germany, how can a spill-over effect on the 
German sports system be ensured, and what will the Olympic Games of the future look 
like? These are questions we want to discuss with prominent representatives," says 
Florian Kurz, Vice President of the Board of Directors at ESB Marketing Netzwerk, 
looking forward to the conference. "Furthermore, we are pleased about the cooperation 
with the State Capital of Munich and the Olympiabidding München as Host City Partner 
of SPORT MARKE MEDIEN." 
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Michael Mronz (Entrepreneur, Sports Manager, IOC Member & DOSB Presidium 
Member) will deliver a keynote speech titled "Rethinking the Olympics" on the future 
direction of the Olympic Movement. 

European Sport: Realignment and Sustainability 

The Olympics are also being realigned at the European level. In a dedicated forum 
presented by the sports marketing agency PACE, Dr. Jan Lehmann (CEO, European 
Olympic Committee) and Andreas Aristodemou (Director of Olympics, EBU) will 
discuss the EOC's vision for sustainability, digital engagement, and youth development. 
Using the example of the European Games 2027 in Istanbul, representatives of the 
Turkish National Olympic Committee and the LOC Istanbul 2027 will show how Host 
Cities can transform major events into long-term urban and economic value. Finally, 
three-time Olympian & Founder of Black Peak Consulting, Ana Jelusic Black, three-
time Canoe Olympic Champion, Sebastian Brendel, and Senior Project Lead at PACE, 
Anni Hofer, will reflect on how the Olympic enthusiasm ignited by Paris 2024 can be 
sustained long-term. 

Olympics in Focus: Warner Bros. Discovery and the Expert Icons 

Warner Bros. Discovery (WBD) positions itself as the Home of the Olympics and offers 
comprehensive coverage of the Milano-Cortina 2026 Games. Jochen Gundel (Director 
Sports, WBD GSA) will explain how WBD connects linear TV, streaming, and 
storytelling, and how effective storytelling works for such a major sporting event. 
Several male and female Olympic champions will discuss the role of experts in 
coverage and how they manage the balancing act between proximity to the sport and 
professional distance. 

About SPORT MARKE MEDIEN 

The ESB Marketing Netzwerk and ISPO Munich are building on a long shared success 
story, in which they already established the first and trend-setting sports marketing 
event in Germany with the ISPO Sportsponsoring Congress in 1998. SPORT MARKE 
MEDIEN is organized by the ESB Marketing Netzwerk – the leading platform for sport, 
entertainment, and marketing in the German-speaking world. The conference brings 
together decision-makers from sport, business, and media, creating space for 
exchange, innovation, and new perspectives for the entire spectrum of sports. 

Further information and registration: www.sportmarkemedien.com 

https://www.sportmarkemedien.com/

	After the Vote, Before the Games: Munich is Focusing on the Olympics
	Olympic Bid – German Sport Quo Vadis?
	European Sport: Realignment and Sustainability
	Olympics in Focus: Warner Bros. Discovery and the Expert Icons
	About SPORT MARKE MEDIEN


