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Olympic Champions Gather at SPORT MARKE MEDIEN

When the sport-business conference SPORT MARKE MEDIEN takes place on 1st
and 2nd December 2025 in Munich as part of ISPO Munich, the forum

“Olympia 2026 presented by Eurosport” will be in the spotlight with six Olympic
champions.

Munich — Over two days, industry leaders will discuss the future of sport and present
concepts at SPORT MARKE MEDIEN. Six Eurosport experts, all Olympic gold-medalists,
will join top media professionals at the second edition of the conference to examine
how the 2026 Winter Games in Milan-Cortina can be repositioned strategically,
emotionally and commercially. The focus will be on their role as TV experts and how
they can reshape the coverage of the Olympic Games.

Multimedia Staging & Passion

Coverage of major sport events such as the 2026 Winter Olympics increasingly is a
blend of linear TV, streaming, digital reporting and social media, combined with tailored
storytelling that puts athletes front and centre. At the Eurosport forum “Olympia 2026”
in Munich, Jochen Gundel (Director Sports, Warner Bros. Discovery GSA) and

Natalie Geisenberger (Eurosport luge expert and six-time Olympic champion) will
share insights on how Eurosport and Discovery will stage the Olympic experience
across platforms.

Further discussions will feature Eurosport experts Anni Friesinger-Postma (three-time
speed-skating Olympic champion), Viktoria Rebensburg (Olympic downhill champion,
Vancouver 2010), Michael Résch (Olympic biathlon champion, Turin 2006) and

Martin Schmitt (Olympic ski-jumping champion, Salt Lake City 2002), who will explain
what makes a great TV analyst and explore the opportunities and challenges for a new
generation of winter-sport athletes. Fabian Hambiichen (Eurosport Olympic expert and
Rio 2016 gymnastics champion) will discuss his experience as a TV analyst and how he
merges athletic passion with media professionalism.

Eurosport Is the “Home of the Olympics”

The forum underlines the unique role of the Olympic Games at the intersection of sport,
media and society. It also demonstrates how Eurosport will convey this role during the
2026 Winter Games, showcasing what the broadcaster stands for and how it positions
itself as the “Home of the Olympics.”
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“SPORT MARKE MEDIEN is the ideal platform for us to present our cross-media Olympic
concept —with strong brands, relevant content and a team of experts unlike any other.
Together we will bring the Games, with all their emotions, joy, disappointment, tension
and passion, exactly where our audience wants to see them —tailored to every target
group, always keeping the athletes in focus and the Olympic flame at heart,” said
Jochen Gundel (Director Sports, Warner Bros. Discovery GSA) about the partnership
with SPORT MARKE MEDIEN.

Strategic Partnership at SPORT MARKE MEDIEN

Eurosport sends a clear signal as a strategic partner, having already acted as a
premium partner at the inaugural SPORT MARKE MEDIEN in 2024 and now expanding its
collaboration. In addition to a dedicated stand, Eurosport will run the “Olympia 2026”
forum, enhancing the conference’s content diversity and relevance. This reinforces
Eurosport’s position as the “Home of Live-Sports” in the German market and
showcases the full breadth of the broadcaster’s portfolio.

SPORT MARKE MEDIEN is organised by the ESB Marketing Network, the leading
platform for sport, entertainment and marketing in the German-speaking region. The
conference brings together decision-makers from sport, business and media, creating
space for exchange, innovation and new perspectives across the whole sport
ecosystem.

Further information and registration: https://www.sportmarkemedien.com/
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