
 

 

Pressemitteilung  
SPORT MARKE MEDIEN 

November 2025 
 

 

   
 

ADAC Presents the Future of Motorsport at SPORT MARKE MEDIEN 

"All Players. All Perspectives. One Conference." – The SPORT MARKE MEDIEN 
conference gathers the sports industry in Munich on December 1st and 2nd, 2025. 
With an own forum, a focus this year is on motorsports, which has been developed 
in partnership with the ADAC. Leading figures will discuss the transformation of 
racing series, the power of digital reach, and the success formulas of global brands 
in two rounds. 

Munich – Motorsport is undergoing a phase of rapid transformation, ranging from the 
redefinition of traditional racing series to digital commercialization. The two rounds at 
SPORT MARKE MEDIEN offer a comprehensive analysis of these developments and 
challenges with guests from Sky, Nürburgring, ADAC, Motorsport Network, and many 
more. 

LAP ONE: From Racing Series to Experience Platform and the Quota Question 

The DTM is transforming from a racing series into a high-quality experience platform 
and is tapping into new target groups through partnerships with airlines and the New 
England Patriots. The Head of Motorsport at ADAC, Thomas Voss, the Operations 
Manager DACH for the New England Patriots, Chris Knower and Business 
Development Manager at kolibri360 / Zeitfracht Medien, Elisabeth Jesse will discuss 
the reasons and the future direction of this change, which is leading to a high proportion 
of youth and female fans. The MotoGP Phenomenon and the fascination of the German 
Motorcycle Grand Prix at the Sachsenring, which attracts over 250,000 visitors 
annually, will be highlighted by Alexander Rösner (Senior Vice President Sports 
Editorial / Editor-in-Chief, Sky Deutschland) and Robert Dorn(Managing Director, 
Sachsenring & Organizer, Motorrad Grand Prix). 

Subsequently, an expert panel will address the question of what quotas are still worth 
in the age of streaming. Alexander Rösner (Sky Deutschland), Christian Riedle 
(Managing Director, IRIS Sport), Kay-Oliver Langendorff (Head of Partnerships, 
Cooperations and Sponsoring, ADAC), and Thomas Port (Executive Vice President 
Sales Marketing Sport, ProSiebenSAT1) will discuss how motorsport content is 
consumed millions of times on digital platforms, yet the TV quota remains the hardest 
currency, and how digital reach can be measured. 



 

 

Pressemitteilung  
SPORT MARKE MEDIEN 

November 2025 
 

 

   
 

LAP TWO: Fascination, AI, and Global Commercialization 

The fascination of the Nordschleife forms the foundation for the appeal of the 24h-Race 
at the Nürburgring. Managing Director of Nürburgring 1927, Christian Stephani, and 
Managing Director of Manthey Racing, Nicolas Raeder, will discuss the significance of 
the racetrack as a test laboratory and stage for brands like Manthey, as well as the 
resulting spillover effects. The digital transformation of motorsport will be illustrated by 
the FIA WORLD RALLY CHAMPIONSHIP (WRC D/X): Arne Dirks (Chief Marketing Officer, 
WRC Promoter) and Bernhard Hafenscher(Innovation & Strategy Lead, WRC Promoter) 
will show how the second-largest series within the FIA uses Artificial Intelligence to set 
the course for the future and promote commercialization. 

The final session will cover the global perspective presented by Motorsport Network 
General Manager UK/DE/FR/NL, Julian Childs, who will analyze how the transformation 
of Formula 1 under Liberty Media has led to extraordinary growth in advertising revenue 
and turned the racing series into a global marketing engine. 

Trendsetting Partnership Between SPORT MARKE MEDIEN and ADAC 

"The extension of the partnership underscores our shared goal of actively shaping the 
future of motorsport," says ADAC Head of Motorsport, Thomas Voss. "The Motorsport 
Forum provides a strong platform for inspiration and innovation and brings decision-
makers in the sport together." 

Florian Kurz, Vice President of the Board of Directors at ESB Marketing Netzwerk, is 
also pleased about the continuation of the collaboration: "With ADAC, we have a 
visionary partner by our side who not only enriches the forum but also provides 
important impetus for the entire industry." 

About SPORT MARKE MEDIEN 

SPORT MARKE MEDIEN is organized by the ESB Marketing Netzwerk – the leading 
platform for sport, entertainment, and marketing in the German-speaking world. The 
conference brings together decision-makers from sport, business, and media, creating 
space for exchange, innovation, and new perspectives for the entire spectrum of 
sports. 

Further information and registration: https://www.sportmarkemedien.com/ 

 

https://www.sportmarkemedien.com/

	ADAC Presents the Future of Motorsport at SPORT MARKE MEDIEN
	LAP ONE: From Racing Series to Experience Platform and the Quota Question
	LAP TWO: Fascination, AI, and Global Commercialization
	About SPORT MARKE MEDIEN


