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The Countdown is on for SPORT MARKE MEDIEN: The Sports World
Gathers in Munich

Monday is kick-off! When the SPORT MARKE MEDIEN sports business conference
opens its doors in Munich next week, on December 1st and 2nd, 2025, the entire
spectrum of the sports industry will gather for the most important summit of the
year. With over 200 speakers and around 1,400 expected attendees, the starting
signal is being given for two days full of innovation, strategy, and high-level
networking.

Munich - The conference is the central meeting point for all actors in the sports
ecosystem. Presenting Partner Wassermann and Host City Partner the State Capital of
Munich underscore the importance of the event, which actively shapes the
transformation of the sports industry and brings all key players — from sports
organizations, athletes, rights holders, and brands to media, tech companies, service
providers, and start-ups —together on one platform.

28 Sports Represent the Full Spectrum of the Industry

Sponsoring, media rights, new technologies, major events, and athlete strategies form
the thematic cornerstones for 28 sports. Over two days, various forums will discuss
developments and challenges across disciplines, from tennis, basketball, and
volleyball to triathlon, motorsport, and sailing, through to cycling, winter sports, and
football.

The conference brings together leading players across all interest groups. Influential
brands like Hugo Boss, Volkswagen, and Wurth will present their strategies for brand
identity and activation through sponsoring. The major media players—including kicker,
Eurosport, and Sky—will discuss the future of digital reach and live sports content. A
strong focus is also on the athletes: Sporthilfe (German Sports Aid) will address the
promotion of elite sport and the active role of athletes as experts and brand
ambassadors, with many active and former athletes set to be represented in the
forums. Special highlights include the inaugural presentation of the ESB Sportfluencer
Awards and the Al Sports Summit, which illuminates the strategic importance of
Artificial Intelligence for the sports business.

The Foundation for the Future of the Sports Industry

Under the motto "All Players. All Perspectives. One Conference." SPORT MARKE
MEDIEN covers the entire breadth of sports across over 30 specialized forums. With
around 1,400 attendees and over 200 speakers from the sports ecosystem, it lays the
foundation for the future of the sports industry. The conference provides a platform for
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cross-sports and interdisciplinary exchange, enabling the discussion and development
of relevant industry topics and facilitating the transfer of know-how and experience.

Seize the final opportunity to register and be there in Munich when the industry
collaboratively shapes the future of sport!

Further information and registration: www.sportmarkemedien.com
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