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FALKE Sport
Move Better, Feel Better, Perform Better
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“A big shift can be seen towards athletes that 
are able to drive content that has quality while 
making the product look good.” 

— C. Salmini, Co-Founder & CEO SHRED

F A L K E  X  R O W B O T S
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Influencer/
Advertising/Relations

Ambassador
marketing AthletesVS VS
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ADV E R T I S I NG R E LA T I ON S

CHARAC T E R I S T I C S
• Short- term
• Tactical focus 
• Influencers as media outlets

• Long-term 
• Strategic focus 
• Influencers as partners, clients, 

fans

OB J EC T I V E S
• Reach 
• Awareness 
• Conversion (i.e. Sales)

• Relationship building with 
influencers

• Trustworthy brand ambassadors
• Building anchors in thematic 

community
• Driving Brand Preference
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Different levels of influence between the market players and our
consumers / prospects to build a timeless connection between heart / soul and FALKE brand
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Athletes

Brand 
Ambassadors

& Brand Collabs

Friends of 
the Brand

Brand  users / 
Consumers 

10

80

+200

+10k

Statement
Build credibility  

Energy
Inspire desire

Foundation
Consolidate
the base

Love
Build true connections 

Partners: 

Athletes with Global reach capable of influencing multi-markets 

Micro Influencers & Opinion Leaders to build stronger communities

Leverage brand fans with influence to reach the masses

Our core fans that live and breath our brand



ROWBOTS X FALKE COLAB LAUNCH 
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Die Vorteile der Arbeit mit Ambassadors und Athlet*innen



ROWBOTS x FALKE
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“Grass roots approaches through young 
athletes and a human touch approach by 
showing the human side of athletes is the future 
of athlete sponsorship.”

— L. Collier, Chief Product Officer, Under 
Armour

F A L K E  X  R O W B O T S
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A M B A S S A D O R S

• 85 Markenbotschafter in allen Kategorien
• Über 10.00.000 Follower
• 62 Millionen Aufrufe auf Instagram im Jahr 

2022
• Ständig aktuelle Inhalte während der 

gesamten Saison

A M B A S S A D O R S



2 3

“The most powerful person in the world is the 
storyteller. The storyteller sets the 
vision, values and agenda of an entire 
generation that is to come.”

- Steve Jobs

A M B A S S A D O R S
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6  FRAUEN |  550  KM |11  TAGE
über Straßen und Wege, durch 
Nationalparks, malerische Städte und 
berühmte Sehenswürdigkeiten.
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I M P A C T  O F  O U R
C O N T E N T  C R E A T I O N

• Pre, during and post event Social 
Media coverage in our IG Channel 

• Marketing Campaign offline and 
online with final documentary 

• Coverage in TV, Magazines, Blogs, 
Youtube, IG, PodCast Interviews, etc.. 

• Engagement with our retails across 
Key markets for the Launch Date / 
Pre-Screening of Documentary in 
different cities across Europe 

B O S T O N 2 N E W Y O R K
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“Content is the new coding. Every company 
needs to become a mediahouse”

- Dr.Theo Pham

B O S T O N 2 N E W Y O R K
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3 4T A R G E T E D  C O N T E N T  F O R  E V E R Y  C H A N N E L

FALKE ESS & 
FASHION
CONTENT 

HUB

EDUCATIONAL

E-COM

SOCIAL 
MEDIA

E-TAIL

PR

E-COM

PERFORMANCE 
MARKETING & BRAND 

CHANNELS

WHOLESALE

INFORMATIONALINSPIRATIONAL
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S A L E S  S U P P O R T  M I T  
A M B A S S A D O R  C O N T E N T  
A U F  P A R T N E R P L A T T F O R M E N
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B 2 B  &  B 2 C  N E W S L E T T E R







4 1P R O D U K T P L A T Z I E R U N G  U N D  E M P F E H L U N G  D U R C H  E X P E R T E N



4 2K n o w  y o u r  t a r g e t  g r o u p

A U S T R I A  S K I  T E A M
GEN Z Content
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O L D  P A T H S ,  N E W  F O O T P R I N T S

@ b y n o m a d s . n l
@ w a n d e r l u s t a l l g a e u
@ p i c p a c k e r s



“ T e l l  m e  a  f a c t  a n d  I ’ l l  l e a r n .  T e l l  m e  a  
t r u t h  a n d  I ’ l l  b e l i e v e .  B u t  t e l l  m e  a  s t o r y  
a n d  i t  w i l l  l i v e  i n  m y  h e a r t  f o r e v e r . ”



Lets’s
stay in 
Contact:
JAN ERIK KRUSE

GLOBAL HEAD OF MARKETING SPORT & 
FASHION

jan.kruse@falke.com
+491721561132 

Linkedin.com/janerikkruse
Instagram.com/janerikkruse


